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Following training, you will continue to develop your skills as a mediator. Your portfolio should reflect this. It is not expected to council Etaﬂdards
present a picture of a mediator a ‘finished product’ but of a mediator who has learnt throughout the process, and ultimately been
able to demonstrate that they have met the required competencies, which are set out in the Family Mediation Council Standards

Framework. Becoming familiar with the competencies will help give you an understanding of what you will have to demonstrate
when you submit your portfolio.
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Mediators do not have to follow a set pattern in terms of completing work for the portfolio, but should bear in mind that the order of events as set out in the
Standards Framework is one that is designed to help them build their skills and knowledge incrementally.
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Other requirements for mediators working towards accreditation:
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